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About the Anna Lindh Foundation  
• Created in 2005 
• Operates as a network of civil society 

organisations across the 43 countries of 
the Union for the Mediterranean

• Aims at promoting human exchanges, 
mutual understanding and respect 

• Works to build on the opportunities and 
remove the obstacles to intercultural 
relations in the Region
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Euromed Intercultural Trends 2010
The Anna Lindh Report 
• First scientific study coordinated by the 

ALF with the objective to identify current 
trends in mutual perceptions, values, 
behaviour among the people of the two 
shores

• Is a tool for knowledge and for action 
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The Anna Lindh Report – main 
components
• Public opinion poll carried out by Gallup 

Europe in 13 countries 
• Qualitative analysis by around 40 

experts from the region
• Good practices for the promotion of 

dialogue from civil society network 
• Proposals for action 
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Key issues
• Human Mobility
• Intercultural Citizenship
• Differences and Similarities in Value 

Systems
• Demographic trends 
• Culture at the heart of Mediterranean 

Relations
• Media Treatment of Cultural Diversity
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I – Countries associated to the  
Mediterranean Region
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I – Representations of the  Mediterranean 
Region
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Main findings: Representations of the  
Mediterranean Region
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• A shared good image but different perceptions 
of the Region

• North and south tended to chose positive 
characteristics over negative ones



I – Hospitality and Conflict
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Over ¾ thought the Region was somewhat or strongly characterized 
by its hospitality



I – Creativity and Places to Start a New Life
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• Europe most 
attractive living place 

• 2/3 of Europeans 
would stay in Europe
• 4 of 10 SEM’s 
would move to 
Europe 

• Over ¾ thought the 
Region was 
somewhat or strongly 
characterized by its 
creativity 



II – Mutual Interest
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• Interest in other countries’ cultural life and lifestyle pronounced more by 
Europeans

• Interest in economic topics equally high on both sides



II – Mutual Interest
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III – Intercultural Interactions 
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• 4 in 10 SEM had friends and relatives in Europe

• 36% Europeans spent their holidays in SEM



III – Intercultural Interactions 
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• A low level of interaction 
but perceived 
commonalities

• Higher educated people 
more likely to have 
interacted with the other



III – Intercultural Interactions 
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III – Intercultural Interactions 
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IV - Priority values in Europe and SEM
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• Religion most important value for SEM 

• Respect for other cultures and family solidarity most important value for 
Europeans



IV - Perceptions about values in Europe
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• Different perceptions, misjudgment of values of the other

• SEM overrated importance of individualistic values 



IV - Perceptions about values in SEM
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• Different perceptions, misjudgment of values of the other 

• Europeans overrated importance of respect for other cultures



IV - Overview by country
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V – Absolute Guidelines
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VI – Vision for the Future
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Most SEM believed that the Union for the Mediterranean  would 
bring advantages to their societies



VII – Impact of Media
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A weak contribution of the Media to a better mutual image



• Existence of a sense of belonging, a Mediterranean 
attitude and positive expectations from a common 
Mediterranean project 

• The Mediterranean as a space of social interaction –
importance of the quality and conditions of the 
exchange

• Misperceptions persist despite mutual interest
• Religion as a central element for intercultural debate 
• Cities are laboratory of interculturality
• Media a vector of dialogue and stereotypes images

Main findings
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Steps to tackle mis-perceptions and build 
a shared project 
• To improve the quality of exchanges and the 

cultural dimension (i.e. tourism, business)
• To invest in intercultural learning
• To work within urban spaces and with 

migrants
• To foster research about identified trends  
• To enhance the role of women and youth as 

actors of mutual knowledge and change
• To work with the media for the improvement 

of mutual perceptions  
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DOWNLOAD THE REPORT
www.annalindhreport.org

JOIN THE DEBATE 
´CONFRONTING A CLASH OF IGNORANCE´

www.annalindhrepoort.org/debate
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